Zazenkai, also known as Zen meditation or Zen Mindfulness, is held in Japan for the general public, usually with time, place and procedures set by a Buddhist Zen Temple. With the emergence of the Internet and new media, several Zen Temples have started to hold Zazenkai by utilizing these media technologies including online live streaming. This new type of Zazenkai is known as Internet Zazenkai. Compared with traditional Zazenkai that are held at a certain time and place, the application of new media enables Internet Zazenkai to go beyond the spatial and temporal limits of nature, where Zen practitioners in different global locations participate together using webcam. Individuals spatially separated from each other could share the same time and space of Zazenkai on the Internet. While the new media technologies open up new opportunities for Zazenkai, they also invite examinations into religious meanings of time and space for Zen practitioners. This paper is based on the study and examination of Internet Zazenkai regularly held by Treeleaf Zendo, a Soto Zen temple in Tsukuba. Its homepage Treeleaf.org is a virtual space where live streaming of Zazenkai is provided, its recorded videos are kept, web podcast of lectures and talks are heard, and so on. By analyzing the techno-ritual phenomenon, this paper attempts to analyze the role of Zen masters and participants in the process of Internet Zazenkai and to examine the differences and similarities between traditional Zazenkai and Internet Zazenkai. This paper will shed new light on the influence of new media upon religious and ritual space in modern society.
Intrduction
Information Technology changes the way people communicate, and further shapes a new form of culture and community in modern society, where religion is influenced to a great extent. Published works on religious doctrine are for sale on the Internet, explanations of religious doctrines are uploaded to the Internet for its adoptions' study and discussion, and there also emerged religious practices conducted through the Internet media. Scholars have noted that people started to use the Internet to practice
The 10th IGSSCI their religion as early as the mid-1980s (Ciolek 2004 ). In the 1990s, Buddhists began to experiment with bringing traditional religious practices such as the "dharma combat" online, and the Dalai Lama's monastery in New York even performed a ritual to sanctify cyberspace for such practices (Zaleski 1997 ).
Concepts such as "cyber-religion", "religion online", and "digital religion" are quoted in studies on changes of religion caused by media technologies (Campbell 2012 ).
When we analyze the relationship between media and religion, we must distinguish the religion founded before the use of media such as the computer from the newly-formed religion founded after the media revolution began. Helland (2000) has introduced two definitions to explain this, "religion online" and "online religion". Based on the differences indicated by Helland, the relationship between new media and religion can be generally classified into two aspects. On one hand, new media has catalyzed a new category of religion to take shape, and has provided a unique landscape (namely, online religion) for this process. On the other hand, the new media has provided a new environment for traditional religion and reshaped it into religion online. These concepts show us the possibility that traditional religious practices and community could be transported or replicated online (Howard 2010) . Using the word "digital religion", Stewart Hoover futher studied the relationship between digital technology and religion.
Hoover suggests that religious practices and communities are not simply transported to, or replicated in the Internet space, but are reshaped into a kind of new religious experience. This paper focuses on "religion online" put forward by Helland, and follows Hoover's works to study the transformation of religion by new media.
Zen Buddhism is undoubtedly a school of traditional religion with its certain form and its own religious organization, community, doctrine and practice. Brought to Japan from China in the 13 ℎ Century, Zen Buddhism has now developed into 3 main schools, namely Rinzai, Soto, and Obaku, amongst which Soto was introduced to Japan by Dogen in 1226. Dogen believed that the Buddhist doctrine he propogated was the genuine one and refused to call himself a "sect". After his death, his fourth-generation disciples Keizan and Gazan began calling themselves the Soto School. The School nowadays upholds Dogen's religious doctrine as "Shikantaza", which can be translated to "nothing by precisely sitting". Based on this doctrine, Zen temples of the Soto School frequently hold Zazenkai (a.k.a. Zen sitting) for the general public to experience this religious practice (despite the fact that this activity is not referred as a religious practice by Zen monks In the case of Internet Zazenkai's, I shall discuss the influences and changes lead by new media to the multi-factors of religious space, further examining the effect of the Internet space to the ritual space of Zen sitting, and finally, I will evaluate whether this conclusion applies to Zen practice through this new media.
Methodology
This study uses Internet Zazenkai on Treeleaf.org as its example. The 10th IGSSCI what to do with the mind, how to end the sitting, and how to do the "Kinhin" which means "Walking Zen". Attached at the end of the document is an English version of Fukanzazengi (The Standard for Sitting-Zen Recommended for Everyone) by Dogen. In entry " 
Schedule Recording of Internet Zazenkai held on Treeleaf.org
Internet Zazenkai is frequently held on Treeleaf.org. Based on the author's statistics using records from the webpage, Zazenkai was held 132 times in July, 116 times in August, 83 times in September and 91 times in October ( The 10th IGSSCI 
Conclusion

